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They called it Revolution Road, a display home estate fostered by the 
Western Australian government to showcase “new choices in residential 
living.” But the real revolution came about when Austral Bricks and 
Bristile Roofi ng joined forces with industry body Think Brick Australia 
and builder/developer Jade Projects to create a home with the highest 
energy effi ciency rating in the village.

Long Live the Revolution!

With technical assistance from Cathy Inglis, 
Brickworks’ group technical, research and 
engineering manager, the designers were 
able to harness the natural advantages of 
brickwork and terracotta tiles to achieve 
an impressive 8 Star energy rating, two to 
three Stars clear of the next most effi cient 
house in the village.

Despite being the last project to be invited 
into the display, the Jade Projects home 
was the second to reach completion, well 
ahead of many using “alternative” materials 
and methods of construction that promise 
faster construction.

That’s partly because the Jade home 
blends time-proven materials and familiar 
methods of construction with “passive 
design” principles that allow the house to 
be warm in winter and cool in summer.

The use of heavy mass walling such as 
brickwork, one of the key principles of 

passive design, helps slow the passage of 
summer heat through the wall. In winter the 
process is reversed, with the same “thermal 
mass” retaining internally-generated heat.

The result is an affordable house that uses 
considerably less energy than a standard 
house while still looking like, and living like, 
a conventional house. How much less? 
The fi gure will astound you: according to 
Government calculations, the Jade 808 
will use 76 percent less energy than a 
conventional house. And it will do this while 
maintaining a relatively constant internal 
temperature. Its thermal performance is 
being monitored as part of a long-term 
research program sponsored by Think 
Brick Australia.

The fi gures have also been good for Jade 
Projects. The public response to their display 
was overwhelming with more than 2500 
visitors in the fi rst six weeks of opening.
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Brickworks is proud to be a sponsor of Childrens 
Cancer Institute Australia. The CCIA is Australia’s 
only independent medical research institute 
dedicated to research into the causes, prevention 
and better treatments with the aim of ultimately 
fi nding a cure for this insidious disease.

From the start of this year, all Brickworks staff have 
been invited to play a direct part in sponsoring the 
CCIA’s vital work, by donating one dollar a week from 
their salary.

To recognise their contribution, staff contributing to 
the program are given a Care for Cancer Kids Casual 
Friday shirt which they can wear with their own casual 
clothing every Friday.

Everyone wins: while creating a fun working 
environment, the funds raised – over $4000 in the fi rst 
four months of this year alone – are helping fi nd a cure 
for childhood cancers through world-class research.

(If you would like to know more about the work of the 
Childrens Cancer Institute Australia go to 
www.ccia.org.au.)

Casual Approach to a Great Cause

Chadstone Place, the fi rst outdoor retail 
area in a centre that is otherwise totally 
enclosed, used Terraçade and Austral 
Bricks clay pavers to give a “Main 
Street” feel to the new development that 
has attracted major tenants including a 
string of banks.

The architects chose a range of 
Terraçade colours to give a feeling 
of randomness while maintaining a 
consistent construction methodology. 
They were also attracted by Terraçade’s 
fi red terracotta toughness, fast colours, 
and low maintenance needs.

Despite this being an exceptionally 
busy site with hundreds of 
tradespeople working at any one 
time, the Terraçade installation went 
smoothly, a compliment to both the 
installers and the system, which is 
unique in Australia to Austral Bricks.

Terraçade also went up in the 
world with the completion of a new 
12-storey research facility at Sydney’s 
Royal North Shore Hospital, bringing 
together medical researchers and 
educators previously scattered over 
the RNSH campus.

This lightweight system, exclusive to 
Austral Bricks, was used to clad the 
building’s full height on two elevations, 
creating a dramatic “bookending” 
and adding colour to highlight the 
prominently-located building.

The architects were attracted 
to Terraçade for its colour, low 
maintenance needs and long-term 
weathering potential. This was the fi rst 
exposure to Terraçade for the installer 
who commented that once the setout 
was in place, the tile installation was 
fast and easy.
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High-Profi le Projects Highlight Terraçade
Terraçade, Austral Bricks lightweight terracotta 
façade system, was centre stage when 
Melbourne’s iconic Chadstone Shopping Centre 
recently underwent a $100 million expansion.

Chadstone Shopping Centre in 
Victoria featuring Austral Bricks 

the Terracade XP product.

Chadstone Shopping Centre in 
Victoria featuring Austral Bricks 

the Terracade XP product.

Brickworks Ltd: 
Ph: (02) 9830 7800  
Email: info@brickworks.com.au  
Website: www.brickworks.com.au

Austral Bricks: (All States) 
Ph: 13 2742 (BRIC)  
Email: info@australbricks.com.au  
Website: www.australbricks.com.au

Eureka Tiles Australia: 
Ph: 1800 810 185  
Email: sales@eurekatiles.com  
Website: www.eurekatiles.com.au

Bristile Roofi ng: 
East Coast Ph: (07) 3212 2444  
West Coast Ph: (08) 9261 9999 
Email: info@bristile.com.au  
Website: www.bristile.com.au

Austwest Timbers: 
Ph: (08) 9478 5955  
Email: sales@auswesttimber.com.au  
Website: www.auswesttimber.com.au

Austral Masonry: 
Ph: (07) 3347 2111  

Website: www.australmasonry.com.au

The following are Trademarks/Registered 
names: ColourbrickTM, ElementsTM, 
PaveshieldTM, Riviera®, Terracade®.
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There was an overwhelming response to 
recent functions sponsored by Austral 
Bricks as part of the Australian Institute of 
Architects International Speaker series, in 
which internationally-renowned architects 
are invited to lecture.

As part of its sponsorship, Austral Bricks invited 
architects to enter a VIP competition to meet this 
year’s guest, Toyo Ito, one of the world’s most 
innovative and infl uential architects. Architects 
registered their details on the Austral Bricks website 
and were asked to set out in 25 words why they 
would like to meet the Japanese designer.

The events were highly successful, drawing 700 
guests to Sydney’s Theatre Royal and a further 800 
to the new Melbourne Recital Centre.

The focus of the events is to expose Australian 
architects to the mind set and philosophies of 
international architects, while reinforcing Austral 
Bricks industry-leading position within the 
architectural community.

The next Austral Bricks-sponsored event in the series 
will feature legendary Indian architect Charles Correa. 
The functions will be held in Sydney, Melbourne and 
Brisbane. A further event will be held in November.

An imaginative yet practical addition to 
a well-proportioned 1930s house in the 
Sydney suburb of Randwick has become 
the latest in a long line of award-winning 
projects featuring Brickworks products.

Designed by Fox Johnston Architects and 
constructed in Bowral Blue bricks, the 
addition won the alterations and extensions 
category of the Australian Institute of 
Architects NSW Architecture Awards for 2008.

The project added a kitchen and living area 
that connects to the rear garden of the 
attractive brick cottage. The architect, Felix 
Junker, did not want to match the existing 
red brickwork but chose Bowral Blue 
because it was “something new but goes 
really well with the old.”

The competition jury agreed, adding 
that “this addition achieves an 
uncluttered expression, which nonetheless 
carries a commendable sense of character 
and individuality.”

The Randwick project is in stark contrast 
to a previous Austral Bricks award winner, 
the Mornington Centre, a large geriatric 
assessment centre that used custom-
made patterned bricks to create the 
appearance of timber planks (without the 
cost or maintenance issues). This project, 
reported in a previous edition, recently won 
the prestigious Horbury Hunt Award for 
Melbourne architects Lyons.

These two very different projects 
demonstrate that brickwork can achieve a 
contemporary appeal in projects large and 
small, residential or commercial.

The development of a series of new and 
upgraded Design Centres across the country 
is reinforcing Brickworks’ leadership in the 
Australian building products market.

In Victoria, the new state-of-the-art Lynbrook Design 
Centre, strategically located in Melbourne’s ever-
expanding eastern corridor, typifi es the new approach to 
displaying and merchandising bricks, tiles and more from 
companies in the Brickworks group.

Most of the displays are internal, the design allowing 
customers to be “guided” through the extensive range of 
products on display. A colour selection area allows staff 
to work with customers to bring together bricks, pavers 
and roof tiles.

Nearing completion in Victoria is the new Geelong Design 
Centre, again strategically located to better service this 
prosperous area and the booming coastal region along the 
Great Ocean Road.

Although on a smaller scale to Lynbrook, the Geelong 
centre will incorporate many of the same features and 
benefi ts. Geelong is scheduled to open by the end of June, 
as are new Cairns and Proserpine Design Centres.

In Queensland, a new Rochedale Design Centre showcases 
the range of Brickworks products including Eureka Bricks, 
Terraçade, Bristile Roofi ng, GB Masonry as well as Austral 
Bricks clay bricks and pavers.

The centre has a series of eye-catching, non-traditional 
displays of bricks and pavers, complemented by other 

premium materials such as timber, stainless steel and 
render. The grand opening of the new centre on a recent 
Saturday was publicised with an outside broadcast by 
popular River 94.9 FM radio station.

The recent launch of the new Bunbury Design Centre in 
WA drew representatives from the local building fraternity, 
Brickworks staff and key associates to view the latest 
developments in brick, paver and tile design and marketing.

The Bunbury region, south of Perth, is well located to service 
the wider region that is undergoing considerable expansion, 
with property development at some of the highest rates 
in Australia. The new Design Centre features water-wise 
landscaping and showcases Brickworks products – both 
new and traditional – in a range of “real life’ settings.

Product innovation is one of the ways Brickworks is 
working hard to retain its market leadership. Recent 
months have seen a fl ood of new products that will excite 
a new generation of home owners and designers.

DynastyTM (Eureka Bricks, national)
Building on the successful launch of Burlesque fully-glazed bricks, Eureka Bricks 
has introduced Dynasty, an exciting new series with double-glazed fi nishes that 
match render colours both current and rising. Dynasty is fl exible in application, 
sitting beautifully in accent panels or bands, but equally at home in entire walls 
of glowing colour. The series comes in fi ve colours: Indulgent White, Majestic 
Grey, Karrington Silver, Brushed Leather, Cognac Illusion. Dynasty’s naming 
protocol highlights a new direction in promoting high-end products.

Artique® (Austral Masonry, national)
Dubbed “Unique Designer Masonry” this new series is already appealing 
strongly to our architectural clients. Artique is available in up to eight colours, 
each in three textures from the smooth-faced Classic, to the lightly exposed 
aggregate of Elegance and the rough-hewn Dynamic. The fi nely-rendered 
textures are largely due to a higher percentage of sand in the product – an 
Austral Masonry exclusive – giving these handsome products a bold aesthetic.

Metallix® (Austral Bricks, Queensland)
As the name implies, this exciting new series has a distinctive metallic sheen 
that creates an ever-changing light play. Ideal in feature work and teamed with 
standard bricks, Metallix comes into its own in entire walls that change colour 
with the light. Four eye-catching colours: Bronze, Nickel, Platinum, Copper.

PrinciplesTM (Austral Bricks, NSW)
Despite the slew of newly-developed products, there is still a strong market 
for more traditional products, hence the release of the Principles series of 
premium quality sandstock bricks.

Inspired by brickmaking methods that date back to our colonial past, this new 
series features a sandy-fi nish and tumbled profi le that invites touch. Austral 
Bricks is one of the few companies with the technology to manufacture 
these outstanding bricks.  The Principles series comes in four strong colours: 
Chateau, Fontaine, Grande, Rouge.

Expressions® (Austral Bricks, NSW)
This bold new series embodies the minimalist simplicity that many 
contemporary architects prefer. Expressions displays a smooth, clean 
aesthetic and crisp style that allows the strength of their underlying design 
to shine through. This exciting series is just one of the ways Brickworks 
is developing products to appeal to a new generation. In seven colours: 
Blackstone, Bluestone, Bronze, Cobalt, Gold, Iron, Krypton.

PrestigeTM roof tiles (Bristile Roofi ng, east coast)
Bristile Roofi ng has responded to strong demand, especially in Victoria and 
New South Wales, for a fl at, shingle-like roof tile by releasing the Prestige 
series. Made at Wacol Qld and Dandenong Vic, these premium-quality, 
premium-priced concrete tiles come in four solid, contemporary colours 
including the charcoal black Carbide which has a lightly striated fi nish. Flat 
tiles can be subject to scuffi ng in transport but a special coating has been 
developed to minimise this problem.

MonacoTM roof tiles (Bristile Roofi ng, west coast)
The quest for a fl at-profi le roof tile in WA led to the development of the Monaco 
terracotta series. Like their concrete cousins from the east coast, Monaco roof 
tiles are specially designed to ensure they effi ciently shed rain water for superior 
storm protection. They are available in fi ve evocatively-named, contemporary 
colours: Aniseed, Oyster, Oak, Truffl e and Glazed Black Granite.

New Products Lead the Way

Brickworks Opens New Generation Design Centres

Awards Spotlight Bricks’ Versatility

VIP Events Spark Architects’ Interest

Above Left: 
Guest Architect, Toyo Ito.

Left: 
(L to R) Matthew Wilton – Architectural 
Representative Austral Bricks, Brett 
Ward – Group Marketing Manager 
Brickworks Limited, Toyo Ito – Guest 
Architect, Avery Spackman – NSW 
Sales and Marketing Manager Austral 
Bricks, Toyo Ito Translator.

Lynbrook Victoria Lynbrook Victoria

Rochedale QLD Rochedale QLD

Richmond SA Bunbury WA
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PrinciplesTM (Austral Bricks, NSW)
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New Products Lead the Way

Brickworks Opens New Generation Design Centres

Awards Spotlight Bricks’ Versatility

VIP Events Spark Architects’ Interest

Above Left: 
Guest Architect, Toyo Ito.

Left: 
(L to R) Matthew Wilton – Architectural 
Representative Austral Bricks, Brett 
Ward – Group Marketing Manager 
Brickworks Limited, Toyo Ito – Guest 
Architect, Avery Spackman – NSW 
Sales and Marketing Manager Austral 
Bricks, Toyo Ito Translator.

Lynbrook Victoria Lynbrook Victoria

Rochedale QLD Rochedale QLD

Richmond SA Bunbury WA
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They called it Revolution Road, a display home estate fostered by the 
Western Australian government to showcase “new choices in residential 
living.” But the real revolution came about when Austral Bricks and 
Bristile Roofi ng joined forces with industry body Think Brick Australia 
and builder/developer Jade Projects to create a home with the highest 
energy effi ciency rating in the village.

Long Live the Revolution!

With technical assistance from Cathy Inglis, 
Brickworks’ group technical, research and 
engineering manager, the designers were 
able to harness the natural advantages of 
brickwork and terracotta tiles to achieve 
an impressive 8 Star energy rating, two to 
three Stars clear of the next most effi cient 
house in the village.

Despite being the last project to be invited 
into the display, the Jade Projects home 
was the second to reach completion, well 
ahead of many using “alternative” materials 
and methods of construction that promise 
faster construction.

That’s partly because the Jade home 
blends time-proven materials and familiar 
methods of construction with “passive 
design” principles that allow the house to 
be warm in winter and cool in summer.

The use of heavy mass walling such as 
brickwork, one of the key principles of 

passive design, helps slow the passage of 
summer heat through the wall. In winter the 
process is reversed, with the same “thermal 
mass” retaining internally-generated heat.

The result is an affordable house that uses 
considerably less energy than a standard 
house while still looking like, and living like, 
a conventional house. How much less? 
The fi gure will astound you: according to 
Government calculations, the Jade 808 
will use 76 percent less energy than a 
conventional house. And it will do this while 
maintaining a relatively constant internal 
temperature. Its thermal performance is 
being monitored as part of a long-term 
research program sponsored by Think 
Brick Australia.

The fi gures have also been good for Jade 
Projects. The public response to their display 
was overwhelming with more than 2500 
visitors in the fi rst six weeks of opening.
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Brickworks is proud to be a sponsor of Childrens 
Cancer Institute Australia. The CCIA is Australia’s 
only independent medical research institute 
dedicated to research into the causes, prevention 
and better treatments with the aim of ultimately 
fi nding a cure for this insidious disease.

From the start of this year, all Brickworks staff have 
been invited to play a direct part in sponsoring the 
CCIA’s vital work, by donating one dollar a week from 
their salary.

To recognise their contribution, staff contributing to 
the program are given a Care for Cancer Kids Casual 
Friday shirt which they can wear with their own casual 
clothing every Friday.

Everyone wins: while creating a fun working 
environment, the funds raised – over $4000 in the fi rst 
four months of this year alone – are helping fi nd a cure 
for childhood cancers through world-class research.

(If you would like to know more about the work of the 
Childrens Cancer Institute Australia go to 
www.ccia.org.au.)

Casual Approach to a Great Cause

Chadstone Place, the fi rst outdoor retail 
area in a centre that is otherwise totally 
enclosed, used Terraçade and Austral 
Bricks clay pavers to give a “Main 
Street” feel to the new development that 
has attracted major tenants including a 
string of banks.

The architects chose a range of 
Terraçade colours to give a feeling 
of randomness while maintaining a 
consistent construction methodology. 
They were also attracted by Terraçade’s 
fi red terracotta toughness, fast colours, 
and low maintenance needs.

Despite this being an exceptionally 
busy site with hundreds of 
tradespeople working at any one 
time, the Terraçade installation went 
smoothly, a compliment to both the 
installers and the system, which is 
unique in Australia to Austral Bricks.

Terraçade also went up in the 
world with the completion of a new 
12-storey research facility at Sydney’s 
Royal North Shore Hospital, bringing 
together medical researchers and 
educators previously scattered over 
the RNSH campus.

This lightweight system, exclusive to 
Austral Bricks, was used to clad the 
building’s full height on two elevations, 
creating a dramatic “bookending” 
and adding colour to highlight the 
prominently-located building.

The architects were attracted 
to Terraçade for its colour, low 
maintenance needs and long-term 
weathering potential. This was the fi rst 
exposure to Terraçade for the installer 
who commented that once the setout 
was in place, the tile installation was 
fast and easy.
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High-Profi le Projects Highlight Terraçade
Terraçade, Austral Bricks lightweight terracotta 
façade system, was centre stage when 
Melbourne’s iconic Chadstone Shopping Centre 
recently underwent a $100 million expansion.

Chadstone Shopping Centre in 
Victoria featuring Austral Bricks 

the Terracade XP product.

Chadstone Shopping Centre in 
Victoria featuring Austral Bricks 

the Terracade XP product.
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The following are Trademarks/Registered 
names: ColourbrickTM, ElementsTM, 
PaveshieldTM, Riviera®, Terracade®.
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