12 May 2008
Australian Stock Exchange (Sydney) Limited
BY ELECTRONIC LODGEMENT

Attention: Companies Department

Dear Sir/Madam,

Please find attached copies of documents sent to shareholders along with their Interim
Dividend information today.

Yours faithfully,
BRICKWORKS LIMITED

ALEXANDER PAYNE
CHIEF FINANCIAL OFFICER

BRICKWORKS LIMITED
ABN 17 000 028 526
738 — 780 Wallgrove Road, Horsley Park NSW 2175; PO Box 6550, Wetherill Park NSW 1851
Telephone: 61298307800 Fax: 6129620 1328
Internet Address: http://www.brickworks.com.au E.Mail Address: info@brickworks.com.au



LIMITED
ABN 17 000 028 526

12 May 2008

Dear Shareholder

We have great pleasure in enclosing details of your fully franked ordinary
dividend of 12.5 cents per share for the 6 months to 31 January 2008.

Please also find enclosed the Half Yearly Results Summary and our latest
Brickworks Newsletter. The full Half Yearly Review of Results (Appendix 4D),
the presentation to Analysts and the media release can all be viewed on-line
at www.brickworks.com.au.

For those shareholders who are yet to provide their tax file number to
Computershare, or who are yet to take up the option of receiving their
dividend payment by Direct Credit, the necessary forms have been enclosed
for your completion.

Yours faithfully

v/

Robert Millner
Chairman
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BRICKWORKS LIMITED
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738 — 780 Wallgrove Road, Horsley Park NSW 2175; PO Box 6550, Wetherill Park NSW 1851
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ABN 17 000 028 526

Results for the 6 months

to 31 January 2008

Brickworks Delivers Solid

Increases in Profit and Dividends

“AUSTRAL BRICKS CELEBRATES

ITS CENTENARY YEAR”

Highlights

Ve

-

Brickworks NPAT up 9.7% to $40.3 million

Building Products EBIT down 23.8% to
$25.3 million

Land and Development EBIT up 102.3%
to $26.3 million

Associates and Investments EBIT up 21.3% to
$17.1 million

Brickwarks Property Trust market value up
13.9% to $104.0 million

Half Year dividend up 4.2% to 12.5 cents fully
franked

On 25 September 2008 Brickworks main trading
company, The Austral Brick Company Pty Ltd will
celebrate 100 years in business.
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OVERVIEW

Net profit after tax
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Despite the environment of increasing interest rates, Brickworks (ASX: BKW)
posted a Nel Profit After Tax (NPAT) for the half year to 31 January 2008 up
9.7% at $40.3 million, compared to $36.7 million for the half year ending 31
January 2007.

The result continues to highlight the benefits of the growing diversification
of Brickworks earnings from its three divisions of Building Products, Land and
Development and Investments.

Normalised earnings per share (EPS) increased to 30.4 cents per share
for the half year ending 31 January 2008, up from 27.7 cents per share for
the half year ending 31 January 2007.

Interim Dividend
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Directors have declared an interim dividend of 12.5 cents fully franked, up
4.2% from 12.0 cents the previous half year.

The record date for the interim ordinary dividend will be 28 April 2008 with
payment being made on 12 May 2008.

The record date for the PAVERS dividend will be 16 May 2008, with
payment being made on 2 June 2008.

FINANCIAL ANALYSIS
The total free cash flow before capital expenditure and ordinary dividends
was $51.8 million, up 21.6% from $42.6 million the previous year. The
increase in cash flow is due to improved property receipts. Capital and
acquisition expenditure was also down to $21.9 million for the half year, from
$56.2 million during the previous corresponding period.

During the period significant cash outlays included ordinary dividends
of $34.5 million and PAVERS dividends of $5.4 million, along with capital
expenditure of $15.9 million and acquisitions of $6.0 million. A total of $35.0



million was received on the partial completion of Eastwood, along with
several other property settlements

Total Interest Bearing Liabilities including PAVERS decreased by $0.7
million from $520.2 million at 31 July 2007 to $519.5 million at 31 January
2008. The PAVERS, with a reset date of 1 December 2008 are now included
in current liabilities. The company has the option to reset or redeem the
PAVERS and a final decision will be made closer to the reset date.

Borrowing expenses during the year including PAVERS dividends were
817.2 million, up 33.3% on the $12.9 million for the previous corresponding
half year. This increase was the result of rising interest rates ($1.3 million)
and higher average debt levels ($3.0 million).

Net Debt (including PAVERS) to Capital Employed was 32.6% at 31
January 2008 compared to 32.0% at 31 July 2007.

Gearing (debt to equity) increased to 49.2% at 31 January 2008 from
48.5% at 31 July 2007 including PAVERS, Brickworks debt in the completed
Property Trusts was $58.9 million, bringing Brickworks total gearing to 54.8%
at 31 January 2008.

Total shareholders equity reduced during the period by $17.1 million
due to a decline in the carrying value of the Equity Accounted Investments
in WHSP and BICL, being $29.9 million and $6.1 million respectively. The
decline was due to the reduction in the value of the share market investments
of these companies and had no profit impact to Brickworks, as previous
increases were made directly to the asset revaluation reserve in the balance
sheet,

Working capital, excluding land held for resale, decreased slightly to
$144.0 million at 31 January 2008, compared to $147.1 million at 31 July
2007.

Total Building Products inventory levels increased by $3.5 million to
$142.4 million, Since 31 July 2007 finished goods inventory increased by
$5.2 million. Raw materials and work in progress reduced by $1.7 million.

The tax expense has decreased $0.8 million to $6.9 million for the
half year ended 31 January 2008 and is the result of tax adjustments in
Accounting for Associates.

BRICKWORKS BUILDING PRODUCTS

Market conditions™

Market conditions were steady through the period with total national dwelling
commencements in the six months to 31 December 2007 at 77,937. This is
an increase of 3.5% on the commencements for the six months ended 30
June 2007. The annual dwelling construction is running at approximately
153,000, still well down on the estimated underlying demand of 175,000
commencements. Low affordability caused mainly by increased interest rates
and government taxes and charges, continues to depress construction of new
dwellings.

While the national housing starts are steady, the results by state vary
considerably, impacting on the Brickworks results. Brickworks' profit yield
per commencement depends on our market share, manufacturing costs and
selling prices in that state. Higher yielding states including Western Australia
and New South Wales declined during the half, while lower yielding states, in
particular Queensland, have increased.

In New South Wales there were just 14,435 dwellings commenced during
the six months to 31 December 2007, down a further 2.9% on six months
to 30 June 2007. The recession in the New Scuth Wales housing market
continued with a decline for the fourth year in succession. The housing
market remains some 49% below the peak in 2000.

In Queensland more prosperous conditions lead to a 6.3% increase in
commencements for the half year to 31 December 2007 to 22,226 dwellings.



Western Australian commencements declined from peak levels but
remain at historically high levels. Commencements were down by 8.8% to
10,846 dwellings.

Victorian commencements were up 14.2% to 21,252 dwellings, again
further reflecting the underlying strength of demand in that state.

South Australian commencements were up 2.8% on the prior six
months to 5,799 dwellings, with good trading conditions currently prevailing.

Tasmanian commencements were up by 9.7% to 1,510 dwellings during
the six months to 31 December 2007,

Results in detail

Half Year Ending

31 January 2007 2008  Change %
Revenue $mill 2491 2515 +1.0%
EBITDA Smill 46.0 40.2 -12.6%
EBIT $mill 33.2 253 -23.8%
Capital Expenditure Smill 21.0 144 -31.4%
EBITDA margin 18.5%  16.0% -13.5%
EBIT margin 13.3%  101% -24.1%
Employees 1,466 1476 +0.7%
Safety (LTIFR) 58 6.0 +1.7%

Sales for the half year ending 31 January 2008 were up 1.0% to $251.5
million compared to $249.1 million in the half year ending 31 January 2007.

EBIT for the half year ending 31 January 2008 was $25.3 million, down
23.8% on the $33.2 million in the half year ended 31 January 2007. This
was the result of many factors, including lower volumes impacting on
unit manufacturing costs and requiring prolonged production shutdowns,
extreme weather conditions impacting the already weak east coast and a
gas supply stoppage in Western Australia during January. Building Products
EBIT to sales ratio decreased during the half in line with the lower profit.

The resources boom continues to put pressure on the company with
regards to labour costs and the retention and recruitment of skilled staff.
Overall employee levels remained steady during the half with reduced
numbers in New South Wales offset by the expansion of operations in
the roofing division. The number of contractors employed was reduced
as capital projects were completed and plants closed. There were 1,476
employees at 31 January 2008, nine added through acquisitions.

The company's extensive capital expenditure and maintenance program
continued during the period. The program continues to deliver many
benefits including improved product quality, production efficiency, safety and
environmental performance improvements

Capital expenditure totalled $14.4 million in the half year ended 31
January 2008. During January 2008 practical completion of the new brick
plant at Wollert, Victoria was achieved with the plant performing at a higher
output than its design capacity.

Other major projects completed during the half included packaging
plants in Bowral, New South Wales and Longford, Tasmania and a new raw
material grinding plant in Rochedale, Queensland.

Brickworks also remains committed to continually improving workplace
safety. The substantial investment in safety training and equipment during
past years has resulted in dramatically improved safety performance for the
group.

* Commencements data sourced from ABS Cat. 8750.0
Dwelling Unit commencements, Australia, Preliminary, December 2007



This on-going commitment has resulted in continued good performance
with a Lost Time Injury Frequency Rate of 6.0" recorded for the half.

National marketing expenditure continued during the first half with
the company continuing to support the work completed by the industry
association ‘Think Brick'. An increased understanding in the market of the
benefits of brick and roof tiles is required to rebuke misleading perceptions
created by competing Building Products manufacturers.

Significant work has also been completed during the half year to better
understand the environmental benefits of all Building Products over the
life of the product, not just the energy required at the point of manufacture.
Testing completed by the University of Newcastle has proven as a
scientific fact that using Full Brick or Brick Veneer in building significantly
improves thermal comfort levels and reduces heating and cooling costs in
comparison to alternate lightweight building materials.

The change in Federal government and subsequent signing of the
Kyoto agreement has created uncertainty with regards to the much
vaunted carbon emissions scheme. In particular a cap and trade scheme
that sets emission targets based on already reduced emission levels or
provides a comparative advantage to alternate building materials is of
concern to Brickworks. The company is working closely with industry
bodies to provide an industry response to the Garnaut investigation and
Federal Government in regards to this matter.

Work continues with a focus of reducing overall emissions by the group
and towards the company's previously stated goal of water self-sufficiency.

DIVISIONAL RESULTS

Austral Bricks ™ overall brick sales volumes were down approximately
8.1% compared to the previous corresponding period, while net average
selling prices increased by around 2.5%.

Manufacturing volumes were lower by 5.1% as the supply of product
from New South Wales to Western Australia ceased. Poor weather
conditions impacted heavily on the results, with Sydney recording 71
rain days?® during the half compared with a long term average of 48 rain
days. Queensland was also impacted by heavy rain during the period,
in particular during January. By mid-February 2008 joint state and
commonwealth Natural Disaster Relief and Recovery arrangements had
been made for approximately 80% of Queensland.

Due to the poor outlook for the market, all NSW plants had prolonged
shutdowns from late December 2007 to mid-February 2008, with the
decision taken in February 2008 to take two New South Wales brick
kilns offline. The two kilns will remain in full operating condition and are
available to return to production immediately when required. Regrettably
this has resulted in 25 redundancies at a cost of $1.3 million, to be
recorded in the second half. In addition to this, one Queensland kiln
remains on standby and cne South Australian kiln remains moth-balled.
While this one-off shutdown cost in NSW will impact overall profit, unit
production costs are expected to stabilise and improve production
efficiency as the remaining 20 operating kilns around the group run at full
capacity to meet market demand.

During January 2008 the gas supply to West Australian factories was
interrupted. After supply did not resume within three days, a decision
was taken to conduct an extended maintenance program and complete
outstanding capital works. During the half year increased sales of locally
manufactured product provided improved selling prices and margins.

' Lost Time Injury Frequency Rate (LTIFR} measures the number of lost time injuries per
million hours worked
“ Rain days being >1mm rain during the 24 hour period



If not for the impact of the gas supply interruption, the West Australian
division would have equalled last year's record result, despite the declining
sales volumes and overall market softening.

The commissioning phase of the Wollert plant in Victoria was completed
during January 2008. Most pleasing was the new factory's environmental
performance in comparison to the Scoresby plant it replaced, with initial tests
indicating 39% less fuel usage. The transfer of production from Scoresby to
Wollert continued during the half, however this caused some disruption to
sales.

Large price rises on a number of inputs including manganese and
energy, substantially contributed to manufacturing cost increases that
have to date been absorbed by the company.

Austral Masonry ™ again expanded with acquisitions totalling $6.0
million in Queensland. These included Bundaberg Clean Sands and NQ
Blox (Silkwood, 100km south of Cairns). The Austral Masonry™ business
recorded solid sales growth with a 79.3% growth in volume and a 41.0%
growth in profit. If not for the extreme weather conditions experienced at
many of the Queensland operations this result would have been higher again.

The performance of the businesses acquired during the previous
financial year continues to improve in line with expectations. These
businesses have successfully increased Brickworks’ exposure to the
Queensland market and provide further diversification of earnings for the
company.

Bristile Roofing™ again delivered a solid performance ahead of
budget, despite the poor market and weather conditions on the East
Coast. The continued focus on higher quality product drove the 2.6%
increase in selling prices, compared to the same period last year. A
planned extended shutdown of the West Australian factory impacted the
manufacturing costs and profit of the division. An extra shift was added at
the Dandenong, Victoria plant to meet market demand for product.

Eureka Tiles™ achieved a much improved result on lower sales
volumes of 9.8%, combined with 16.3% selling price increases. The
increased focus on imported product resulted in higher selling margins.
The development of new products and relationships with Asian suppliers
continues to provide the Eureka Tiles division with growth opportunities.

Auswest Timbers ™ continues to grapple with the issues of constantly
reducing log size and quality, caused by various stale government
policies. While the business has been successfully transitioned to a value-
adding timber manufacturer resulting in increased unit selling prices, the
markets for such products are still developing. Export of Auswest products
remains strong in spite of the high Australian dollar. A strategic review of
this division is currently underway to determine its future within the group.

BRICKWORKS LAND AND DEVELOPMENT

During the six months to 31 January 2008 Land and Development
produced an EBIT of $26.3 million. This represents an increase of 102.3%
over the EBIT achieved in the half year ended 31 January 2007 of $13.0
million. For the first time Land and Development profit exceeded the profit
of Building Products, highlighting the success the company has had in
reducing its reliance on both bricks and the Australian residential housing
market.

Property Sales (excluding Waste Management) generated a total
profit of $12.3 million for the six month period.

On 24 September 2007 the Eastwood property was sold to AV
Jennings Limited for a total of $70.0 million (including GST). A profit of
$4.1 million was realised on settlement of the first stage (of three stages)
of this site during October 2007.



The remaining stages are expected to settle during the year ending
31 July 2009, subject to weather conditions, with a further profit of
approximately $6.0 million to be recorded.

The completion of the Coles Cold Store facility in December 2007
allowed the balance of profit on the sale of this land of $6.7 million to
be realised. Completion of the facility was three months earlier than
forecasted.

The remaining profit was contributed by several smaller transactions
mainly associated with M7 Business Hub.

On 11 February 2008 the company sold its 56 Hectare Scoresby
site to Mirvac Wholesale Residential Development Partnership Trust
for $102.5 million, excluding GST. While sale agreements have been
executed, no profit on the sale was recorded during the half. The first
stage (8.4 hectares) will settle during the current half, the second stage
(13.4 hectares) is expected to settle during July 2008, dependant on the
progress of site works and the third stage (34.4 hectares) will settle during
the year ending 31 July 2009. A total profit of approximately $50 million is
expected to be recorded on the sale.

The Property Trust generated a total profit of $13.5 million from
development profit and trust income during the six month period.

These profits included the completion of the Coles Cold Store facility,
which resulted in a development profit of $4.6 million and a revaluation
profit to market value of $6.8 million (representing Brickworks half share).
The Toll facility was also re-valued in the six month period resulting
in a $1.5 million revaluation profit. The remaining $0.6 million profit
represented the maiden distribution profit from the Trust as distributions
commenced on both the Toll and Coles Cold Store facilities.

Other trust activities during the half included securing a further pre-
commitment in the Interlink Distribution Park from Linfox for a 36,000m?
facility. This estate is now 85% committed. Pre-commitments in the M7
Hub estate during the half included ITT Flygt and Chemson Pacific.

This estate is now 60% committed. Weather permitting there should be
several completions in the coming six months, including the Woolworths
and Kimberly Clark facilities.

The Property Trust investments are included in Equity Accounted
Investments on the Balance Sheet. The carrying value of these properties
as at 31 January 2008 was $75.8 million. The current market value of the
Brickworks' share of those properties was $104.0 million, up 13.9% on
the market value at July 2007.

During the six month period 141.6 hectares of land was acquired by
the group and a total of 1.9 hectares were sold.

Waste Management at the Horsley Park, NSW and Bowral, NSW
waste facilities contributed $1.2 million to profit in the half year to 31
January 2008.

BRICKWORKS INVESTMENTS

Through its investments, Brickworks has a substantial exposure to the
Australian equity markets. Over the longer term, these Investments have
provided Brickworks with very solid returns. While the recent volatility in
the equity markets have impacted the short term valuation of the assets,
any increases or decreases in the value of investments are not bocked to
profit unless realised.

Washington H. Soul Pattinson Limited (“WHSP™”)

ASX Code: SOL

The equity contribution of WHSP, including non-regular items, to 31
January 2008 was $14.2 million compared to $12.3 million in the same
period last year.



During the six months to 31 January 2008 the market value of
Brickworks' 42.85% share of WHSP decreased by $198.4 million (19.8%)
to $803.7 million. Fully franked dividends of $17.4 million ($31.7 million
last year) were received.

At 31 January 2008 WHSP held significant investments in Brickworks,
New Hope Coal, SP Telemedia, AP, Clover, Pitt Capital Partners and
Souls Private Equity. In addition to these cornerstone investments, WHSP
maintains a substantial investment in a broad portfolio of entities listed on
the Australian Stock Exchange.

During the period SP Telemedia, a subsidiary of WHSP announced
a proposed merger with TPG Group, one of Australia’s leading internet
providers. If approved, the merger will occur in April 2008 and it is expected
that FY2009 revenues of the merged group will increase to $607 million and
NPAT to $48 million.

In August 2007 KH Foods announced the sale of its cakes and
savouries business to George Weston Foods. Further, during February
2008 KH Foods announced the sale of its Balfours and Betabake
businesses to the San Remo group.

The investment in WHSP has a compound annual return for 10 years
of 13.4% compared to 12.1% in the ASX All Ordinary Accumulation Index.
Brickworks Investment Company Limited (“BICL”)

ASX Code: BKI
Brickworks' equity accounted share of the BICL profit was $2.5 million. At
31 January 2008 Brickworks held 18.0% of the BICL issued share capital.

BICL has reported a Net Profit after Tax of $13.4 million to 31
December 2007 compared to $6.5 million in the six months to 31
December 2006, an increase of 105.4%.

Afully franked interim dividend of 3.0 cents per share was declared
for the six months compared to 2.6 cents per share in the previous
corresponding period, an increase of 15.4%.

The market value of Brickworks' investment in BICL decreased 10.6%
from $78.1 million to $69.8 million during the half. The Total Portfolio
Value of BICL increased by 10.6% to $467.7 million during the period, up
from $423.0 million at 30 June 2007.

BICL invests in equities traded on the Australian Stock Market
(ASX). As at 31 January 2008, BICL's five largest investments were
National Australia Bank, Commonwealth Bank, BHP Billiton, New Hope
Corporation and Woolworths Limited. The current share market volatility
should provide opportunities to invest some of the $57.6 million cash
assels on hand as at 31 January 2008.

These cash assets are largely the result of a share placement of 34
million shares to raise $49.3 million. This placement was completed in
August 2007 at $1.45 per share.

Net Asset backing per share before tax as at 31 January 2008 has
also decreased to $1.48 per share from $1.65 per share as at 31 July
2007, a 10.3% reduction.

The BICL share price has decreased from $1.51 per share at 31 July
2007 to $1.35 per share at 31 January 2008, a 10.6% decrease.

OUTLOOK

Building Products

The impact on housing commencements from the recent interest rate
rises is yet to be seen, however with very tight rental markets and record
immigration levels, the pent up levels of demand for housing continues to
increase. At some point the fundamental shortage of housing construction
must be addressed.



Subject to interest rates, markets in South Australia, Victoria and
Queensland are expected to be stronger during the second half, with
New South Wales and Western Australia stabilising.

A number of completed capital expenditure projects, including the
Wollert factory in Victoria, will assist in reducing manufacturing costs in
the second half. The measures already implemented to address the build
up of inventory, particularly in NSW has already resulted in a significant
stock run-off and it is anticipated that one kiln will be re-started during the
next financial year.

Land and Development

The Brickworks Land and Development division is expected to contribute
strongly to future profits with a solid pipeline of developments. The
Property Trust is now beginning to provide the company with a significant
and stable growth engine, complementing the more volatile Building
Products business. Distribution profits from leased sites are now flowing
through to the bottom line results.

The progress of developments will always be subject to the vagaries
of council approvals and prevailing weather conditions. Reliance on
one-off asset sales to generate Land and Development profits will reduce
over time and will be replaced by Trust returns.

Completion of several projects in both the M7 Business Hub and the
Interlink Distribution Park are on schedule to be completed during the
second half. This will realise development profits and further grow the
annuity income stream from the Property Trust.

On 25 March 2008, a Heads of Agreement was signed with Goodman
International for the development of the 333 hectare (gross land area)
Oakdale property, at Horsley Park NSW. A development pre-commitment
for a new 20,000m? facility for DHL with an estimated on-completion
value of $30.8 million has already been achieved. The development is
subject to Development Application approval.

It is anticipated Stage 1 (40 developable hectares) of the 180
developable hectare Oakdale Industrial Estate will be folded into the
Joint Venture Trust vehicle during the current period.

The settlement of staged property sales in Scoresby, Victoria and
Eastwood, NSW will be dependant on the completion of site preparation
and rehabilitation works on both sites. The Eastwood site in particular
has been delayed by wet weather in recent months.

Investments

While Investments have been somewhat volatile during the past half
year, the long term returns have been in line with expectations. Earnings
have actually increased, despite the decrease in value of the investment.

Brickworks has successfully grown its Investment and Property
businesses to reduce its dependence on both bricks and the Australian
Housing market, with now only approximately 37% of the company's
earnings coming from Building Products.

Robert Millner Lindsay Partridge
Chairman Managing Director



BRICKWORKS LIMITED AND CONTROLLED ENTITIES

ABN 17 000 028 526

SUMMARY OF RESULTS (CONSOLIDATED )

FOR THE HALF YEAR ENDED 31 JANUARY 2008

$ MILLIONS

REVENUE

Building Products

Land and Development
Other

Total Revenue

EBIT

Building Products

Land and Development
Investments

Other & H.O.

Total EBIT

Total Borrowing Cost (incl PAVERS)
Tax Expense

Net Profit after Tax

Earnings per share (cents)
Interim Ordinary Dividend (cents)
NTA/Share

Jan 08 Jan 07
6 mths 6 mths
2515 2491
30.0 14.3
04 0.4
2819 263.9
25.3 33.2
26.3 13.0
171 14.1
(4.3) (3.0)
64.4 57.3
(17.2) (12.9)
(6.9) (7.7)
40.3 36.7
30.4 27.7
125 12.0
$5.93 $5.52

Variance

+1.0%
+109.8%

+6.8%

-23.8%
+102.3%
+21.3%
+43.3%

+12.4%

+33.3%
-10.4%

+9.7%

+9.7%
+4.2%
+7.4%



BRICKWORKS LIMITED AND CONTROLLED ENTITIES
ABN 17 000 028 526

CONSOLIDATED BALANCE SHEET

AS AT 31 JANUARY 2008

CURRENT ASSETS
Cash assets
Receivables
Held for trading financial assets
Inventories
Land held for resale
Other

TOTAL CURRENT ASSETS

NON-CURRENT ASSETS

Receivables

Inventories

Land held for resale

Derivative financial instruments

Investments accounted for using
the equity method

Property, plant and equipment

Deferred tax assets

Intangible assets

TOTAL NON-CURRENT ASSETS
TOTAL ASSETS

CURRENT LIABILITIES

Payables
Interest-bearing liabilities
Current tax liabilities
Provisions

TOTAL CURRENT LIABILITIES

NON-CURRENT LIABILITIES

Payables

Interest-bearing liabilities
Provisions

Deferred tax liabilities

Non interest-bearing liabilities

TOTAL NON-CURRENT LIABILITIES
TOTAL LIABILITIES
NET ASSETS

EQUITY

Contributed equity
Reserves
Retained profits

TOTAL EQUITY

31 JAN 08 31 JULY 07
$000 $000
8,618 14,382
87.269 98,959
41 87
136,037 132,043
69,627 52,624
3,773 4,675
305,365 303,680
265 350
6,334 5,883
26,836 15,872
791 731
664,724 681,519
521,656 551,959
28,805 28,991
269,184 268,308
1,518,595 1,553,613
1,823,950 1,857,293
64,650 67,750
269,544 106,000
1,438 8,335
25,670 27,897
361,302 209,982
9,011 =
250,000 414,225
11,021 14,642
136,801 145,489
240 240
407,073 574,596
768,375 784,578
1,055,585 1,072,715
144,000 145,426
351,388 379,094
560,197 547,295
1,055,585 1,072,715




BRICKWORKS LIMITED AND CONTROLLED ENTITIES
ABN 17 000 028 526

CONSOLIDATED CASH FLOW STATEMENT
FOR THE HALF YEAR ENDED 31 JANUARY 2008

Cash flows from operating activities

Receipts from customers
Payments to suppliers & employees
Interest received
Interest expense
PAVERS interest
Dividends received
Income tax paid
Net cash flows from / (used in)
operating aclivities

Cash flows from investing activities

Purchases of investments

Purchases of intangibles

Payment for controlled entity
net of cash acquired

Proceeds from sale of property,
plant & equipment

Purchases of property,
plant & equipment

Net cash flows from / (used in)

investing activities

Cash flows from financing activities
Proceeds from borrowings
Repayment of borrowings
Loan (to) / from other entity
Dividends paid

Net cash flows from / (used in)
financing activities

Net increase / (decrease) in cash held

Cash at beginning of half year

Cash at end of half year

6 MTHS 6 MTHS
31 JAN 08 31 JAN 07
$000 $000
321,519 286,398
(266,229) (251,760)
409 435
(12,756) (7.909)
(5,431) (5.445)
19,539 33,213
(11,527) (11,560)
45,524 43372
- (679)
(59) =
(6,025) (30,452)
5,323 2,974
(15,935) (25,747)
(16,696) (53,904)
63,000 173,000
(64,000) (126,017)
908 (3,730)
(34,500) (33,173)
(34,502) 10,080
(5,764) (452)
14,382 15,542
8,618 15,090




Bold, New and Tantalising The Burlesque
Brick Range Show Begins

Bold and exciting, the new Austral
Bricks Burlesque brick range is
sure to create a lot of interest.

Mark Ellenor, general manager Eureka
Tiles Australia & New Zealand, says “This
provocative range of highly glazed bricks
is certain to add a lively dimension to
residential and commercial projects alike”.

Manufactured by Eureka Tiles, Ballarat

- VIC for Austral Bricks, and launched in
February, the range’s celebration of colour
and original flair is represented in five
enticing colours: Lust - a deeply affecting
red; Chastise — an exotic jet black; Leer —
an upfront white; Envy — a vibrant yellow;
and Smitten — an alluring cobalt blue.

The bricks which are the traditional 230
x 110 x 76 mm — with both headers

and double headers available — have
been created for builders, designers and
architects wanting to make a statement.

As the name suggests this is no
ordinary brick selection tantalising the
construction industry with something
totally different “with a real WOW
factor,” added Mark Ellenor.

Above: Samples of the Burlesque
marketing material.

> Left: Mark Ellenor and Matthew
Birmingham from Eureka Tiles.

Swan Valley Inspires
New Roofing Tiles

Bristile Roofing has drawn on the famous wine
growing region of Swan Valley, Western Australia,
for the inspiration for the new exciting Valley
Essentials roof tiles.

The new range captures the essence of all that

is loved in the Swan Valley; hassle-free lifestyle,
premium wines, gourmet food and rolling green hills.
Bristile Roofing has drawn on the famous wine
growing regicn of Swan Valley, WA, for inspiration.
Valley Essentials are available in a range of seven
innovative colours of Pepper, Grape, Aniseed,
Mulberry, Sandalwood, Truffle and Oak. And

the profiles of traditional French Marseille and
architectural Vienna.

The tile range will give homes a contemporary and
premium finish, allowing the company to position itself
in the premium market.

A new Concept in Selection for

Home

Auckland home builders, renovators and
landscape gardeners now have access
to an innovative indoor selection centre
boasting a vast range of products for just
about any project.

The Austral Bricks and Eureka Tiles Selection
Centre, centrally located in Penrose,
Auckland, opened its doors to the public with
a gala opening held in February.

In attendance was the New Zealand Building
and Construction Minister, Hon Shane Jones.
Mr Jones spoke on increasing the flexibility in
the building sector by eliminating some of the
red tape.

“We really strived to create

an environment where people
could visualise how their project
will look when completed”

He also commented on a time when the
government is facing a huge bill to fix the
‘leaky building epidemic’ in New Zealand
it is good to see bricks being so readily
accessible, as they are one of the few
claddings proven to protect homeowners
against the leaks.

Austral Bricks New Zealand general manager,
Blair Hickling, said “We really strived to create
an environment where people could visualise
how their project will look when completed.
We want to inspire people and give them the
tools to create their dream masterpiece”.

Now people can plan the exterior of their
home, and also browse the Eureka Tiles
display with a huge range of ceramic floor
and wall tiles. In the Eureka Tiles showroom
the many displays and samples show the
versatility of tiles and examples of locations
and environments in which they excel.

Sue Andrews, New Zealand manager for
Eureka Tiles, explained that “The concept of
the showroom is to ‘invite people into a real
home’ rather than a ‘conventional shop’ and

Builders at NZ Centre

this is immediately noticeable from the very
attractive entrance”.

In addition to Austral Bricks and Eureka

Tiles own products the selection centre has
on display door and window joinery, facia

and gutters, concrete tile roofing and timber
flooring from various manufacturers to ensure
customers can visualise the complete concept
for their project.

“We are very proud of the selection centre and
| am sure it will lift customers’ expectations
when shopping for building products. The
selection centre is one of a kind and leading
the way for building product displays in New
Zealand,” added Mr Hickling.

The Auckland Display Centre is officially opened by (I-r)
David Fitzharris, Blair Hickling and Hon. Shane Jones.
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Brickworks Ltd: Ph: (02) 9830 7800 Email: info@brickworks.com.au Website: www.brickworks.com.au
Austral Bricks: (All States) Ph: 13 2742 (BRIC) Email: info@australbricks.com.au Website: www.australbricks.com.au
Eureka Tiles Australia: Ph: 1800 810 185 Email: sales@eurekatiles.com Website: www.eurekatiles.com
Bristile Roofing: East Coast Ph: (07) 3212 2444 West Coast Ph: (08) 9261 9999 Email: info@bristile.com.au Website: www.bristile.com.au
Austwest Timbers: Ph: (08) 9478 5955 Email: sales@auswesttimbers.com.au Website: www.auswesttimber.com.au
Austral Masonry: Ph: (07) 3347 2111 Website: www.australmasonry.com.au

The following are Tradermarks/Registered names: Colourbrick™, Elements™, Paveshield™, Riviera”, Terracade”, .
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Austral Bricks Celebrating 100

Years of Brickmaking 1908-2008

This year Austral Bricks will celebrate 100 years of continuous
operation, a significant milestone in the company’s history.
A major publication has been commissioned to record not

only the centenary but the part brick making played in the
development of a young nation.

The publication, The Brickmasters 1788-2008
by historian Ron Ringer, will be launched later
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the brick making equipment used in the early

i Clockwise: New logo to celebrate

days nght Up totha present day. Austral Bricks 100 Anniversary.

Austral Brick Company 1208 ledger
page. Photo of an early plant. An

early brick press.

It features drawings and photographs from
those pioneering days and will be of great
interest to anyone wanting to know the story
of bricks and how they were made by various
production methods.

There have been many people, some quite
colourful, who have helped to build the
company into the successful organisation it is
today. Austral Bricks is proud of its history and
the achievements over the past 100 years.

Austral Bricks is looking to the future by
investing in new technology and scientific
research to ensure Austral Bricks maintains
its leadership position in a competitive
market place.

Take a Fresh Look @ Bricks Campaign
Launched

Through innovation and investment, Austral Making a Brick Building Look Timber-like

Bricks will build an even more dynamic
company well placed to accept the

Bold, New and Tantalising, the Burlesque
Brick Range show begins

challenges of the future. Swan Valley Inspires New Roofing Tiles

A new concept in selection for Home
Builders at New Zealand Centre

Congratulations to Austral Bricks on achieving
100 years of continual service.
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Take a fresh look @ bricks

campaign launched

Austral Bricks has launched a major marketing campaign “take a
fresh look @ bricks” aimed at the south-east Queensland market
which promotes the benefits of building in brick and Austral Bricks

extensive range of modern products.

An attractive new consumer booklet is a
feature of the promotion. Its stylish and
contemporary design is in keeping with the
marketing campaign and complements

a radio commercial, technical paper,
merchandise and point of sale banners.

The campaign will be backed by
advertisements in the Queensland
newspapers with editorial, radio
commercials and a link on the Austral Bricks
Queensland homepage to a dedicated page
for take a fresh look @ bricks.

“It takes head-on the myth that
lightweight materials are better for the
warm climate of south-east QLD”

It highlights the modern appeal of many
new generation brick ranges designed
and developed by Austral Bricks for
Queensland’s residential architecture.

A key point of the marketing campaign

is the suitability of bricks from the Austral
Bricks ranges for the Queensland climate.
It takes head-on the myth that lightweight
materials are better for the warm climate of
the south-east of the state, drawing on the
extensive research now available.

Focusing on the new generation brick
ranges — such as Elements, Urban One,
Fresco Sandstone, and Colourbrick, as
well as products such as Terragade and
GB Masonry - the campaign challenges
consumers to take a fresh look at the
colours, styles and textures now available
in bricks.

The advantages of incorporating brick into
building design are already recognised by
Mark Thompson of architects TVS Partners.
Mark said "I like the thermal mass benefits

S \‘

of bricks. Thermal mass is an important
factor in passive design in our sub-tropical
environment in south-east Queensland”.

Brett Ward, group marketing manager

— Brickworks, said “This is an exciting
campaign that has drawn on the expertise
of many people within the company”.

“The new generation brick ranges are ideal
for a Queensland architectural style often
referred to as the ‘coastal look’, a look that
is also applicable in the suburbs”.

“We are delighted with the results of all our
planning and anticipate that the campaign
will help spread the message on the
aesthetic and environmental benefits of
bricks for families building their homes in
south-east Queensland.”

i australbricks
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Below: The Mornington Centre is a geriatric evaluation and m
maintenance facility... the architects took "a bit of a broader a I n a rI C u I | n 0 O I e r- | e
approach” by setting themselves the challenge of designing a
building that looked more like a beach house than a hospital.

‘[t's a simple concept but it translates to brick really well”

Richard West — Victorian Marketing Manager

Mornington, flanking Port Phillip
Bay on Melbourne’s outskirts, is
one of the many “sea change”
regions that, in recent years, have
attracted retirees many of whom
will inevitably require specialist
medical and care facilities.

The Mornington Centre is a geriatric
evaluation and maintenance facility with 20
double and 20 single rooms in Stage 1A, all
with ensuites.

Prominent Melbourne architectural firm,
Lyons, won the commission. They took

“a bit of a broader approach” by setting
themselves the challenge of designing a
building that looked more like a beach
house than a hospital. With this aspiration
they began an extensive exploration into
weathered timber as the beach house
alternative to the traditional hospital facade.

Their research concluded that timber
wasn't feasible within the project’s capital
budget, let alone the Centre’s long term
maintenance budget. Brick was finally
selected as the only material that met
the Centre management's stringent
requirements.

“How could they make a brick building
look timber like?”

Lyons persisted with the concept, simply
rephrasing the guestion and challenge:
how could they make a brick building look
timber like? Lyons were no strangers to
brick buildings but whereas their past
buildings had celebrated brick’s earthy
coarseness and strict fabric now they
needed to transform the material

into something softer and finer that
looked like timber.

Lyons recalled receiving a brick
embossed with a pattern from

Dr Derham Groves, senior lecturer
in architecture at The University of
Melbourne. This led to the concept of a
fagade that combined the durability and
low maintenance of face brickwork with the
texture of the classic timber beach house.

“Several years ago, with a lot of help from
Austral Bricks, | made a few bricks that
were stamped using a rubber gasket from
an old washing machine and a rubber heel
from a shoe,” Derham Groves explains.

One of these bricks ended up on Corbett
Lyon'’s desk and ultimately prompted a

protracted and unigue development process.

The Lyons team worked over various
patterning designs in negative and positive
reliefs and soon called in Richard West,
Austral Bricks Victorian marketing manager,
to explore further options. West quickly
concluded that this had to be a product
made with a pressed brick because of the
level of detail required in the embossing.

The wall texture imparted by embossing
comes from shadow rather than superficial
patterning such as paint. The designers
considered patterns such as ripples,
waves, crochet, mobile phone buttons and
photographs of people on the beach before
developing a series of woodgrain patterns.

The final embossing design mimics a knot
hole, with concentric rings like relief lines on
a map, a “thumb mark” in one corner, and a
pronounced land around the periphery.

Lyons hit upon the idea of using a
hardwood flooring analogy. The final
design is made up of three “planks”, each
made up of two brick colours, one plain
and one embossed. The planks vary from
light to dark and are laid so that ends line

up randomly. “It's a simple concept but
it translates to brick really well," added
Richard West.

The hard work then began for Austral
Bricks operations staff led by Craig Black
and Lou Sciola, to translate this into fired
clay. The century-old brick presses were
modified for the task but mostly it was a
case of trial and error.

The concentric circles of the embossing
are a mere two millimetres wide but despite
this fineness they are sharply resclved.

The bricks were finally delivered in five
colours: Parchment (the lightest), Cream,
Mid-Coffee, Full-strength Coffee, and
Manganese (darkest).

None of the embossed bricks were cut,
requiring the use of plain bricks at corners,
parapet edges and around openings.

In all, the bricklayers laid over 50,000 units
in this project, earning well deserved praise
from the architects.

Lyons also lavished praise on Austral
Bricks for its contribution to the quality
and outcome of this building, describing
the company as an “innovative partner”
in the process and praising the keenness
and willingness Austral Bricks brought to
the project.

Austral Bricks and Lyons are already

discussing a new project that will extend
the boundaries of brick design even further.
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